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About me  

• Medill School of Journalism 

• Teach classes to journalists on how to engage their 
audience  

• Research news exposure and its effects    

Evanston, IL campus  

Chicago, IL newsroom 2 



Discussion Activity #1 

• Where do you get your news?  

 

• Why do you go there? What other options do you 
have?  

 

• Can you recall examples of fake news that you have 
personally encountered (or heard about)?  
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Media use today…  

• Involves a lot of content  
– Constant exposure  

– Using multiple media devices, and multi-tasking  

• Social media is big  
– 97% of Danes ages 16 to 24 years, have at least one 

social media account  
• 88% of 16-19 year-olds are on Facebook 

• 63% on Snapchat 

• 45% on Instagram 

• 6% on Twitter 

• Results in very specific flows of media  

Data from: The Danish Ministry of Culture (2016) 
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Example 1 
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Example 1 
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Example 2 
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Example 2 
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Example 3 
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Example 3 
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Example 4 
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Example 5 

"Of course I knew it was fake, it was part of the reason I shared the bloomin' thing," 
McCann said by phone. "What I had expected was to tweet that and have my 1,300 
followers in Scotland to laugh at it. This was, of course, the intent." 
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Example 5 
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Example 5 

BuzzFeed News 
 Investigation  14 



How common is fake news? 
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Types of fake news 

• Fake news has so many meanings, we need to 
break out those meanings and give them new 
names 

1. Satire or parody  

2. Misleading information (due to poor reporting)  

3. Manipulated visuals  

4. Imposter content (i.e., fake websites)   

5. Fabricated content 

Fake news is NOT facts that a person 
disagrees with  
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Types of fake news 

• Fake news has so many meanings, we need to 
break out those meanings and give them new 
names 

Misinformation vs. disinformation  
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Discussion Activity #2 

• Fake news, real consequences?  
– Why is it problematic if people can’t distinguish real 

news from fake news?  

 

– What effects can fake news have?  
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Facebook Exercise  
 

1. Go to Facebook.  

2. For the first post you see, write down: 

• Who posted it (acquaintance, close friend, family, sports team page, 
news organization, celebrity, sponsored advert) 

• When it was posted (how long ago) 

• The type of content (status, video, link, photo, event)  

• # of interactions with the post (comments, likes, reactions)  

• Is the post a news story? (yes or no)   

3. Do this for the next nine posts (10 posts in total)  
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TIP: You can download your Facebook data to see which advertisers have your data 



Discussion Activity #3 

• Anyone can be a publisher  
– What should technology companies like Google and 

Facebook do about fake news?  

 

– Is it their responsibility to weed out fake news?  
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Who can help to reduce the 
spread of fake news?  

 

• Facebook/Google (technology companies)  

 

 

• Journalists (news organizations)  

 

 

• You (the public)  
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Step 1: Understand WHY and 
HOW fake news spreads  
• One answer: Technology 

– Click-based advertising  
• Facebook and Google prioritize giving people what they “want” 

to see; advertising revenue based on clicks, NOT quality  

– News aggregation  
• 40% of US teenagers thought Google hired reporters  

– Viral spread process—sharing is so easy!  

– Ease of creating websites/media; and altering them    
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Step 1: Understand WHY and 
HOW fake news spreads  
• Another answer: Human nature 

– Identity drives the way we see the world 
• Partisanship is one type of identity (there are others) 

• We are more likely to believe information that supports our 
identities, viewpoints   

– Vivid, emotional information grabs attention; leads to 
more responses (likes, comments, shares) 

– Negative information grabs more attention than positive 
and is better remembered 

– Information we see more often, we tend to believe 

– Also information shared by friends/family   
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Step 2: Be certain the news you 
consume is true  
1. Does the information provoke an emotional 

reaction? 

2. How did you encounter the information? 

3. Inspect the headline 
• Beware of ALL CAPS, excessive punctuation !!!!, claims that “you 

won’t believe….”  
 

4. Is the information from a well-known source? 
• Is a named author attached to the piece?  
• Go to the website’s “About” section  
• The “contact us” section should NOT have a Gmail or Yahoo email  
• Do a quick search for the name of the website (Wikipedia is 

helpful) 
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Step 2: Be certain the news you 
consume is true  
5. Is the information one-sided or suspicious? 

• Does the news story include information/quotes from a variety 
of sources?  

• Hyperlinks to other, known sources?  

• No obvious grammar, spelling issues?  

6. Cross-reference 
• Does the information also appear in reports from other, known 

news outlets? 

• Reverse image search (TinEye)  

7. Consult the professionals (fact-checking websites) 
• Snopes.com, Politifact.com, Factcheck.org, Stopfake.org 
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Thank you!  

Questions?  

 

Stephanie Edgerly 

stephanie.edgerly@northwestern.edu  
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